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PART A
Answer All (1 mark each)

1. Who is the father of modern Public Rela�ons?

2. What is corporate communica�on?

3. What is press release?

4. What is Event Planning?

5. Define Employee Rela�ons.

6. What makes a successful speaker?

7. Who is a PR Prac��oner?

8. Explain any two func�ons of PR rela�onship.

PART B
Answer any 6 (2 marks each)

9. How does corporate culture impact organisa�onal performance?

10. Define Publicity.

11. What is the role of PR consultants?

12. Explain the role of corporate communicator in the industry.

13. What metrics and indicators should be used to measure the success of crisis management
efforts?

14. How does third party endorsements work in PR?

15. Explain the purpose of presenta�on in PR?

16. Explain the importance of Marke�ng Research for PR Prac�oner.

PART C
Answer any 4 (5 marks each)

17. Discuss the main purpose of market research.

18. Explain corporate culture and its types.

19. Does corporate philosophy play a central role in developing the company brand? Jus�fy
your answer.

20. How does good PR a�ract investors?

21. Discuss about the Promo�onal Tools in Public Rela�ons.

22. Describe the evolu�on of Propaganda in India.
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PART D
Answer any 2 (10 marks each)

23. Give a brief note on clan culture and hierarchy culture.

24. Discuss the impact of posi�ve brand image on PR?

25. Write an example of ethical issues faced by any corporate and how PR played a major role
in recrea�ng the goodwill of the organisa�on.

26. Discuss the different types of Public Rela�ons.
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