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PART A
Answer All (1 mark each)

1. Explain the factors to be incorporated in adver�sement to increase the sales. 

2. Describe the term brand wagon appeal.

3. Explain follow up in an ad campaign.

4. Which media is used by viral adver�sements to spread informa�on? 

5. Explain the term synthesis as a determinant of crea�vity. 

6. Define the term corporate objec�ve.

7. Give two examples of  digital media vehicle. 

8. Explain the significance of blue hat.

PART B
Answer any 6 (2 marks each)

9. What provides clarity about the results to be achieved in a campaign? How?

10. Give two examples of interac�ve adver�sements.

11. Explain the term media vehicle , and also men�on its classifica�ons.

12. What does GRP measure?

13. List any four tools used for adver�sing analy�cs.

14. What are the role of appeals in adver�sing?

15. Explain the basic rules to be followed in a brain storming. 

16. Explain the term cona�ve message strategy. 

PART C
Answer any 4 (5 marks each)

17. Explain the advantage and disadvantages of the percentage of sales method in ad
budge�ng.

18. How would you be able to explain whether the ad campaign has been successful in
increasing the awareness of the product or the brand?

19. Differen�ate the terms brain storming and nega�ve brain storming. 

20. Explain the term situa�on planning and also iden�fy the things to be taken into
considera�on in this.

21. Give two examples that shows the significance of crea�vity in adver�sement. 

22. How do product placements differ in a ra�onal and emo�onal approach to adver�sing?
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PART D
Answer any 2 (10 marks each)

23. Discuss the various techniques in crea�ve thinking. 

24. Discuss the top two ra�onal adver�sements you have seen. Explain why they rank so high
for you.

25. Explain the factors determining the budget prepara�on of an adver�sement. 

26.    Do you think message is an important component in your campaign? Jus�fy with suitable
examples.
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