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PART A
Answer All (1 mark each)

1. Explain the term display ad.

2. Define the term customer engagement with an example.

3. Explain the term broadcast media with the help of an example.

4. Explain the term  database.

5. Define the term Black hat in SEO.

6. Men�on any two tools used to track customer journey.

7. Expand AIDA. 

8. Explain the term breadcrumb trail in website. 

PART B
Answer any 6 (2 marks each)

9. What is indexing? What is its purpose?

10. Explain the term outdoor adver�sing with the help of some examples.

11. What does website usability imply?

12. Give two ways to measure the success of an email marke�ng campaign.

13. What is a domain name and how is it important?

14. Explain the two data source types.

15. Explain why the iden�fica�on of  the target audience is important for a business. 

16. Explain the methods in loca�ng the target audience. 

PART C
Answer any 4 (5 marks each)

17. Explain the strategic benefits of customer engagement. 

18. Explain the uses of CRM implementa�on in an organisa�on. 

19. Discuss at least five types of ads and promo�ons one can place online for digital marke�ng.

20. Explain how to choose an effec�ve domain name for a website.

21. Explain how data analy�cs improve customer service.

22. Discuss the marke�ng communica�on objec�ves. 

PART D
Answer any 2 (10 marks each)

23. Illustrate with examples how companies use personalisa�on to improve customer loyalty. 

24. What is interac�ve marke�ng? Discuss the advantages and dis advantages of interac�ve
marke�ng. Discuss the different modes of interac�ve marke�ng. 
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25. Discuss the characteris�cs  of an effec�ve website with help of examples. 

26. What are the innova�ve features that have come up in search engine marke�ng? Do you
think Search engine marke�ng is relevant in the present scenario? 
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