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PART A
Answer All (1 mark each)

1. What is circular?

2. What is poli�cal power?

3. What is unfair marke�ng prac�ce?

4. What is business ethics?

5. What is green audi�ng?

6. Name the ecological pyramid that is inverted in the tree ecosystem. 

7. Define the term management ethics.

8. What is social ethics?

PART B
Answer any 6 (2 marks each)

9. What is ethical dilemma and give example?

10. Give any two examples for unethical marke�ng.

11. State any two ethical issues related to marke�ng a product.

12. What is grapevine communica�on?

13. Name any four ecosystem services. Who gave the price tags on nature’s life support
services? Which is the most important ecosystem service provider? 

14. What is charisma�c power?

15. What are the type of ethical make�ng?

16. What is work place dynamics?

PART C
Answer any 4 (5 marks each)

17. What makes marke�ng ethics important?

18. Explain the issues associated with gender discrimina�on.

19. Explain the role of values in the making of business ethics. How these can be incorporated
in working out business strategy?

20. Explain the rela�onship between ethics and power.

21. What is the role of different religions in ethics?

22. Write a short note on forest ecosystems.

PART D
Answer any 2 (10 marks each)

23. Explain the traits of an effec�ve and ethical leader.
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24. What are the barriers of communica�on?

25. Write a short note on ethics in various func�onal areas of management.

26. Briefly explain the func�ons of ecoystem.
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