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PART A
Answer any 10 (2 marks each)

1. What is E-marke�ng?

2. What is a target market?

3. What is outbound logis�cs?

4. What is mul� product branding?

5. What do you mean by product line?

6. Expand RPM and state its two objec�ves.

7. What is possession u�lity?

8. What do you understand by the term "Strategy"?

9. List down the func�ons of SEM.

10. Define marke�ng management.

11. What is Promo�on Mix?

12. Define product.

PART B
Answer any 5 (5 marks each)

13. Explain in brief the role of packaging in marke�ng.

14. State the objec�ves of marke�ng mix and briefly explain.

15. Why internet is essen�al in marke�ng? Discuss briefly.

16. Analyse the controllable and uncontrollable factors affec�ng marke�ng.                                   

17. Differen�ate personal selling and publicity.

18. Explain the merits and demerits of value based pricing?

19. Elaborate the primary func�ons of retailers.

20. Categorise and briefly explain about consumer goods.

PART C
Answer any 3 (10 marks each)

21. Discuss in detail about the different segmenta�on variables.

22. Evaluate different pricing approaches in marke�ng.

23. Explain the latest Marke�ng trends and its importance.

24. "Distribu�on is directly linked to sales and it is a part of marke�ng." Elucidate.

25. Examine different stages in PLC with the diagram.
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