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PART A
Answer All (1 mark each)

1. Explain the term pull marke�ng.

2. Define the term New Retail Environment.

3. Define the term Direct Marke�ng.

4. Marke�ng is strategic, Explain the statement with the help of an example. 

5. List the three drivers of how customer a�ach value to a product.

6. Iden�fy the segmenta�on type which can be used for school bags.

7. Explain the term integrated marke�ng communica�on.

8. Explain the term one level distribu�on channel.

PART B
Answer any 6 (2 marks each)

9. Explain the term Tradeshow with the help of an example.

10. Explain the term Mul�ple Channel Distribu�on.

11. Explain the term Corporate Retailing.

12. Explain Adver�sing and Public Rela�ons.

13. List the func�ons of Marke�ng.

14. Dis�nguish the terms B2B and B2C distribu�on.

15. Iden�fy the advantages of publicity.

16. Explain how the compe��on affect the pricing decisions of a product or service.

PART C
Answer any 4 (5 marks each)

17. Iden�fy are the steps for Channel Mo�va�on.

18. Explain the concept of different degree of price discrimina�ons.

19. Dis�nguish between promo�onal mix and marke�ng mix.

20. Explain service marke�ng and its characteris�cs.

21. Explain benefits of Direct Marke�ng.

22. Dis�nguish between adver�sing and sale promo�on.

PART D
Answer any 2 (10 marks each)

23. Explain the func�ons of Distribu�on channels.

24. Discuss the steps involved in designing an Adver�sing Campaign for a FMCG Product of your
choice.

25. Discuss the concept of Marke�ng Management and discuss the same with the help of an
example. 

26. Discuss the factors affec�ng the pricing decisions.
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