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PART A
Answer All (1 mark each)

1. What is placement targe�ng?

2. Explain a holiday email.

3. What is long tail key word in SEO?

4. Explain carousel ads on social media.

5. Describe the term Quick Response codes.

6. Explain lead ads in social media.

7. Define Off site SEO.

8. Define survey emails.

PART B
Answer any 6 (2 marks each)

9. Write a short note on Facebook.

10. How is email marke�ng measurable and flexible?

11. What is the difference between search network and display network?

12. What is customer no�fica�on in mobile marke�ng.

13. How does social media help in crea�ng brand awareness?

14. Explain the different types of search engines.

15. What is anchor text?

16. Why   including video content is important for email marke�ng?

PART C
Answer any 4 (5 marks each)

17. How do you target your audience on mobile display network?

18. Explain how to establish social media goals that align with business goals.

19. Explain 6 part model for winning SEO.

20. Explain the possibilty of Whatsapp in mobile marke�ng.

21. Why is email marke�ng important? Explain.

22. Explain the role of search engines in web marke�ng.

PART D
Answer any 2 (10 marks each)

23. Which are the various social media pla�orms available? How can you u�lise each of the pla�orm
to market your business? Explain with suitable examples.

24. How is keywords important  in display adver�sing? How to choose keywords for Display Network
Campaigns?

25. How is email marke�ng be�er than the tradi�onal mail marke�ng?

26. How do you employ digital marke�ng for your ethnic wear Shop? Explain.
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