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PART A
Answer any 10 (2 marks each)

1. What do you mean by community approach in tourism marke�ng?
2. What is expanded marke�ng mix?
3. What do you mean by geographically restricted opera�on?
4. Define tourism promo�on.
5. Define Market segmenta�on.
6. Write about the influence of 'level and type of compe��on ' in the decision of tourism

promo�on mix.
7. What do you mean by actual demand?
8. What do you mean by FAM trip?
9. What is travel propensity?
10. State the importance of a�tudes in tourists buying behaviour.
11. What do you mean by Market Skimming?
12. State the term personality.

PART B
Answer any 5 (5 marks each)

13. Explain the terms a) public rela�on b) adver�sing c) media.
14. Cri�cally evaluate the importance of market coverage pricing strategies.
15. Briefly Describe the nature of tourism marke�ng.
16. What are the a�ack strategies? How are these used?
17. Write the significance of cost based pricing and compe��on based pricing method.
18. What do you mean by tourism package? Explain its benefits.
19. Discuss the issue of tangibility and intangibility mix and also explain the strategies used to

overcome the issue.
20. How do groups influence tour purchase? Explain with suitable examples.

PART C
Answer any 3 (10 marks each)

21. Judge the value of promo�on mix in tourism marke�ng. Explain with suitable examples from
Kerala Tourism.

22. Cri�cally judge the value of 7 P's of marke�ng mix used in tourism industry.

23. Explain the evolu�on of tourism marke�ng

24. Tourism and hospitality characteris�cs affect pricing policy. Discuss.

25. Explain the following a) BCG matrix, b) GE grid and c)Kotler framework
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