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PART A
Answer  (1 mark each)

1. Define IMC.

2. What is Direct marke�ng?

3. Explain communica�on process.

4. Explain the Match Compe�tors Method.

5. Define Crea�vity.

6. What is Tracking Tests?

PART B
Answer any 7 (2 marks each)

7. What are the key feautures of IMC?

8. What is the difference between adver�sing and sales promo�on?

9. What are the source, message and channel factors in the communica�on proces?

10. What is brand equity? What is the effect of sales promo�on on brand equity?

11. What is the effect of "The Hierarchy of Marke�ng and Communica�on"?

12. Explain Hierarchy effects of model.

13. Explain the prepar�on stage, incuba�on stage, illumina�on and Evalua�on stage,
Implementa�on stage.

14. How to plan crea�ve strategy? What is the perspec�ve of Marke�ng and  Communica�on
Crea�vity?

15. Discuss on Mul�ple channels of distribu�on.

16. How is the effec�veness of Direct Marke�ng?

PART C
Answer any 5 (5 marks each)

17. Which are the techniques involved in sales promo�on?

18. Write a short note Hierarchy of marke�ng and communica�on effects.

19. Explain the Informa�on Processing Model

20. What is Sales Force Management?

21. Which are the factors influencing a budget?

22. Discuss crea�ng strategies in Adver�sements.
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23. What is copy pla�orm? Explain the Marke�ng Communica�on Campaigns.

24. What is meant by copy tes�ng? Discuss it's advantages.

PART D
Answer any 2 (15 marks each)

25. Which are the ways to establish a promo�onal budget? Also explain the Hiererchy of 
marke�ng and communica�on effects.

26. What are the func�ons of the sales force management?

27. What are the strategies and scope of sales promo�on?

28. What is Pre-Tes�ng and Post-Tes�ng? What is the difference between the two?
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