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PART A
Answer All (1 mark each)

1. What is soap opera?

2. What is farm adver�sing?

3. What is B to B adver�sing?

4. What is decep�ve adver�sing?

5. What is ‘Jingles’?

6. What is ‘Sub-Headline’?

PART B
Answer any 7 (2 marks each)

7. Explain briefly on media buying agency?

8. Explain briefly on humorous ad copy?

9. Dis�nguish between public rela�ons and adver�sing?

10. Explain briefly on adver�sing budget?

11. Explain briefly on financial adver�sement?

12. Explain briefly on compara�ve ad copy?

13. Outline a short note on ‘GREY WORLDWIDE’

14. Explain briefly on market share?

15. Outline a short note on ‘JWT’

16. Explain briefly on ‘Ogilvy and Mather’.

PART C
Answer any 5 (5 marks each)

17. Explain the importance of market research in adver�sing.
18. What is adver�sing? Explain the process of adver�sing?

19. Discuss the advantages of print ads?

20. Explain the factors affec�ng the selec�on of promo�on mix to be used?

21. What are the a�ributes of 'brand iden�ty'?
22. Explain the principles and components of online ads.

23. Explain briefly the different components of TV Ads.

24. Define the meaning and importance of ‘place’ in marke�ng mix?
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PART D
Answer any 2 (15 marks each)

25. Summarize the following; i) AIDA model ii) DAGMAR model iii) Maslow’s hierarchy of needs.

26. Explain the different types of ad agencies?

27. Explain the major ad campaigns of ‘Amul’ in the context of branding.

28. Explain the different appeals in adver�sements? Summarize its impact and effec�veness with
suitable examples?
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