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PART A
Answer All (1 mark each)

1. Define media

2. What is message in communica�on process?

3. Define Source

4. What is sector analysis?

5. What is wholesaling?

6. What is media consump�on?

PART B
Answer any 7 (2 marks each)

7. Write about the rela�onship between Media and Audience?

8. What are the different types of media?

9. How communica�on models clarify complexi�es?

10. What are the components in Shannon’s model of communica�on?

11. What are the essen�al issues to consider for effec�ve and efficient media usage?

12. Explain Compe�tor analysis

13. What are roles of marke�ng channels in marke�ng strategies?

14. Differen�ate email marke�ng and direct mail

15. Differen�ate micro tasks and macro tasks

16. Why is customer centricity important in marke�ng?

PART C
Answer any 5 (5 marks each)

17. What are the different types of Media?

18. Explain Schramm’s model of communica�on

19. What are the advantages and disadvantages of communica�on models?

20. How do you measure media performance?

21. Explain Social media analysis

22. Define retailer, types and classifica�on of retailer

23. Write a note on digital marke�ng and it's importance in media

24. Write a note on media audience fragmenta�on
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(15 x 2 = 30)

PART D
Answer any 2 (15 marks each)

25. Explain Cul�va�on theory. Do you think the theory is valid in the present scenario?

26. Define media objec�ves

27. State the importance of mul�-level marke�ng. What are it's advantages and disadvantages?

28. What is integrated marke�ng communica�on? What are the components of IMC and it's
importance
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