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PART A
Answer any 10 (2 marks each)

1. What is Differen ated Marke ng?
2. What is Market Research?
3. What is Modern Marke ng?
4. List two objec ves of RPM.
5. Compare Product Simplifica on and Product Differen a on.
6. What is Consistency of product mix?
7. Explain Personal Selling.
8. What is Market Posi oning?
9. List any two sales promo on techniques.

10. What is VMS?
11. List any two func ons of packaging.
12. Iden fy the pricing policies used in below processes:

 A) Tailoring B) Automobile industry.

PART B
Answer any 5 (5 marks each)

13. Elaborate the objec ves of pricing.
14. What is the scope of retailing process?
15. Examine the importance of pricing policies.
16. Explain product labelling and its func ons.
17. Explain the features of green marke ng.
18. Elaborate the scope of marke ng.
19. Explain the factors affec ng marke ng mix.
20. What is product innova on? State the importance of product innova on.

PART C
Answer any 3 (10 marks each)

21. Discuss the effect of direct marke ng.

22. Discuss the different concepts of marke ng.
23. “Smoking is injurious to health”.  Assess the importance of such informa on in

marke ng and how it is different from commercial marke ng.
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24. Elaborate RPM and evaluate the impact of RPM in marke ng.
25. What is Product iden fica on? Explain the func on of packaging in product

iden fica on. Assuming that a dealer wants to send some gi  items of
glassware to Delhi from Mumbai, What type of packaging is needed for the dealer? 
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