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PART A
Answer All (1 mark each)

1. How many major school of thoughts on how consumer learning happens?
2. What do you by "Word of mouth"?
3. What do you mean by marke ng informa on system?
4. Explain the Scope, Importance and limita ons of marke ng research
5. What do you mean by interval scale?
6. What is secondary data?

PART B
Answer any 7 (2 marks each)

7. What is decisions tree in consumer beavior?
8. If you had to expand the LUX market by changing the exis ng belife and a tudes of the consumers ;

What  strategies would you adopt?
9. What is the role of reference groups in consumer decission making ?

10. What are the sources of secondary data?
11. Write any two advantages of market research in small Business
12. What sampling errors are likely to arise during research study?
13. What is Appendix?
14. What is discriminant analysis?
15. Explain the contents of research report.
16. Explain the applica on of marke ng research in adver sement.

PART C
Answer any 5 (5 marks each)

17. Discuss the relevance of Engel-Kollat model in study of consumer behavior.
18. Analyse how the Howard-Sheth model of consumer behaiour explain the consumer decision-making

?
19. In what way consumer values,lifestyles and psychographics influence their decision making ?
20. Explain the various types of reference group?
21. What are the different sources of secondary data?
22. Explain the applica on of marke ng research in adver sement.
23. Explain the different types of scalling techniques?
24. Explain the different types of Qualita ve research.

PART D
Answer any 2 (15 marks each)

25. Analyse the rural consumer behaviour and its  features

26. Do you think clebri es are a strong reference group? Discuss
27. Elucidate on the contents of a wri en research report.

28. Briefly explain the different methods of sampling.
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