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PART A
Answer All (1 mark each)

1. Who are social media influencers?
2. Expand AIDA.
3. Iden fy the role of opinion leaders in marke ng.
4. Define micro sites 
5. Define the term Offsite SEO 
6. Define the term CTR in email marke ng 

PART B
Answer any 7 (2 marks each)

7. Men on any two online campaign that influenced you as a customer.
8. What are the two ways through which  you can reach out to the target audience in marke ng

communica on?
9. Explain frequency of message in media?

10. Who are bloggers?
11. What is the purpose of a por olio website?
12. explain the term widgets with the help of an example 
13. What is Black Hat SEO?
14. What do you understand by the term 'crawling' on the web?
15. Write a short note on social networks.
16. What is the main disadvantage of email marke ng?

PART C
Answer any 5 (5 marks each)

17. How is blogging an effec ve tool for business marke ng? Explain with examples.
18. Explain the term Buzz marke ng , List the advantages of Buzz marke ng 
19. Explain the term search ads Iden fy different types of search ads
20. Explain the different tools for digital marke ng 
21. Explain the uses of website in digital marke ng. Why is it important for a company to own a

website?
22. Write a brief note on SEO.
23. How does SEO help in digital marke ng? How is it useful to market your product?
24. How does social media help in marke ng a product? Discuss with examples from popular

social media pla orms you use.
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PART D
Answer any 2 (15 marks each)

25. What are Direct Marke ng Channels? What are the ethical issues in direct marke ng?

26. Expalin the major differences which can be observed in digital marke ng from the tradi onal
marke ng 

27. Discuss various techniques which can be used for buildig SEO

28. What are the different types of social media? How are they used for marke ng?
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