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Section A
Answer any 5 (2 marks each)

1. Write on Yearbook of Railway Literature.
2. Define strategic public relations.
3. Write a note on campaign groups.
4. Write a note on personal media.
5. Explain the PR functions of an organisation.
6. Define Promotion
7. Write briefly on Information and Broadcasting Ministry.
8. What is meant corporate image.
(2x5=10)
Section B
Answer any 4 (5 marks each)
9.  What is PRCI?
10. Discuss on the PSRA Code of Ethicsﬁ. ;
11. Write on demonstration as a PR tool.
12. Discuss the role of interpersonal communication in developing PR.
13. Discuss the significance of PR for promoting Tourism.
14. What is a Press Conference? Discuss its relevance in PR.
15. How can a company build effective media relations?
(5x 4 =20)

Section C
Answer any 2 (10 marks each)

16. Discuss the scope of PR as an effective communication tool to motivate the internal public in an
organization.

17. Expalin the communication flow in an organisation.
18. Briefly explain the growth of PR agencies in India.

19. Elaborate on the relevant media laws that a company needs to be aware of.

(10 x 2 = 20)



