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COURSE : 19U3CRCOM9 : MARKETING MANAGEMENT
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PART A
Answer any 10 (2 marks each)

1. What is niche markeƟng?
2. Explain micro markeƟng.
3. List funcƟons of packaging.
4. List the factors that determine the uƟlity of a product.
5. What is product standardisaƟon?
6. What is administered pricing?
7. Explain demand oriented pricing policies?
8. What is predatory pricing?
9. Define retailing.

10. What is VMS?
11. Explain publicity?
12. Explain word of mouth markeƟng.

PART B
Answer any 5 (5 marks each)

13. DisƟnguish between markeƟng and selling.
14. Explain the prerequisites of market segmentaƟon.
15. Explain different markeƟng posiƟon strategies.
16. DisƟnguish between product and services.
17. Analyse the role of packaging in markeƟng.
18. Elaborate the objecƟves of pricing?
19. Explain the funcƟons of intermediaries in the distribuƟon channel.
20. Elaborate the advantages of relaƟonship markeƟng?

PART C
Answer any 3 (10 marks each)

21. Evaluate important steps in market segmentaƟon.

22. Examine different stages in PLC?
23. TradiƟonal pricing policies are not enough to beat the compeƟƟon in the market. Comment.

24. Discuss the effect of direct markeƟng.
25. What are the various media available for adverƟsing today? Which of them is most successful

in your opinion and why?
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