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Sec on A
Answer All the Following  (1 marks each)

1. What is Adver sing?
2. What is personal selling?
3. What do you mean by message?
4. Explain S mulus Response Model.
5. What is Marke ng and Communica on crea vity?
6. What is Post-Tes ng?

Sec on B
Answer any 7 (2 marks each)

7. What is Internal and External Integra on?
8. What are  subliminal adver sements?
9. What are the quali es that a sales force should have?

10. Define brand  equity. State the nega ve effects of sales promo on on brand equity.
11. What is Brand recogoni on?
12. Explain sales as marke ng and communica on objec ve.
13. What is Marke ng Communica on campaigns? 
14. What is Event Sponsorship?
15. Which are the forms of distribu on channels? 
16. What are the importance of channel of distribu on ? 

Sec on C
Answer any 5 (5 marks each)

17. Which are the techniques involved in sales promo on?
18. State the importance of Innova on Adop on Model.
19. What is brand equity? What are the key elements of brand equity?
20. What are the objec ves of MARCOM?
21. Discuss Sales as Marke ng Communica on objec ve.
22. What is Sales Promo on? Explain the role of sales promo on.
23. Explain the scope of Sales Promo on.
24. How is the effec veness of Personal selling and online communica on?
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Sec on D
Answer any 2 (15 marks each)

25. Which are the ways to establish a promo onal budget? Also explain the Hiererchy of  marke ng
and communica on effects.

26. Explain the role played by salesman in the marke ng of the goods.
27. How to  create strategies in Adver sements?

28. Explain the Tes ng process.
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