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SecƟon A
Answer any 5 (2 marks each)

1. Guerilla adverƟsing
2. Direct AcƟon Ads
3.  Image AdverƟsing
4. Write on  Corporate film .
5. Ad Campaign
6. Trade mark
7. AdverƟsing agency

SecƟon B
Answer any 5 (4 marks each)

8. Elucidate the significance of Place AdverƟsements
9. Write a note on Corporate Social Responsibility

10. What is  Copy wriƟng?
11. IdenƟfy the challenges faced by Indian adverƟsers.
12. Discuss the qualiƟes of a good ad copy writer
13. Discuss on the different departments and funcƟons of a Full Service Ad Agency
14. What is sales promoƟon?

SecƟon C
Answer any 2 (10 marks each)

15. Highlight the differences between regional, naƟonal and global adverƟsements. Explain with
examples.

16.  “Doing business without adverƟsing is like winking at a girl in the dark". Comment.
17. What  do  you  understand  by  DAGMAR  approach?  Discuss  its  significance   in   deciding   the

adverƟsing objecƟves. Explain on  grounds in which  DAGMAR is being criƟcized.
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