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M. A. DEGREE END SEMESTER EXAMINATION- APRIL 2018
SEMESTER 2 : MASTER OF COMMUNICATION AND JOURNALISM

COURSE : 15P2MCJT07 ; ADVERTISING PRACTICE
(Common for Regular - 2017 Admission & Supplementary - 2016/2015 Admission)

Time : Two Hours Max. Marks: 50

Sec�on A
 Answer any 5 (2 marks each)

 
 

1. What is marke�ng communica�on?
2. Define target audience.
3. Define Direct response adver�sing.
4. Define Jingle.
5. What is a crea�ve strategy?
6. What do you mean by ins�tu�onal adver�sing?
7. List down various adver�sing media

Sec�on B
 Answer any 5 (4 marks each)

 
 

8. Explain Func�ons and Relevance of adver�sing.
9. Explain the concept of In- door adver�sing.

10. Describe classifica�on of adver�sements on the basis of consumers.
11. Explain adver�sing as a process of communica�on.
12. Discuss about Surrogate Adver�sing
13. What is promo�on?
14.  Explain personal selling?

Sec�on C
 Answer any 2 (10 marks each)

 
 

15. Describe the features and ac�ve par�cipants of adver�sing.
16. Explain the organiza�on structure of an adver�sing agency, highligh�ng the role of each 

department in the organiza�on.
17. Discuss various types of adver�sing appeals. What is the importance of Humor Appeal in 

adver�sing?
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